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Background  
At the onset of the COVID-19 pandemic, King’s college, following deliberations on the 

available alternatives, decided that moving classes online would be more desirable 

than discontinuing classes altogether. This transition was planned with a painstaking 

attention to detail. While ensuring a smooth execution of the transition plan was a 

major concern, the assessment of its outcome also demanded considerable attention.  

Center for Research and Development (CERAD) at King’s College executed a survey 

questionnaire to study students’ assessment of synchronous online classes (hereafter 

referred to only as ‘online classes’). 41% of the students studying both MBA and BBA 

participated in the survey. The respondents transitioned to online classes in the 

fourth week of their eight-weeks-long session. The questionnaire was rolled out in the 

seventh and eighth week of the session with the understanding that four to five weeks’ 

experience would be enough for the students to be able to assess online classes in 

themselves and vis-a-vis regular, on-site classes.  

This study, based on the responses from the aforementioned survey, presents the 

findings of students’ assessment of online classes on two fronts: firstly their 

assessment of online classes in comparison to on-site classes; and secondly, their 

assessment of online classes in themselves. We studied students’ assessment mainly 

along the following metrics: their motivation to attend online classes, work in teams 

and participate in classroom activities; their perception of the level of interaction 

among classmates and with the teacher in online classes in comparison to on-site 

classes; their assessment of the level of engagement in online classes; the degree to 

which online classes met their learning preferences; and their level of comfort in 

studying quantitative subjects online.  
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Who were the respondents? 
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MBA
45%

BBA
55%

Prefer not to reveal
1%

Female
41%

Male
58%

A total of 311 students participated in this study; 171 undergraduate (BBA) and 140 

graduate (MBA) students. The number of respondents were little over 41 % of the total 

number who attended the online classes. 

A little over 57% of respondents identified themselves as “Male”, whereas almost 41% 

of respondents identified themselves as “Female”. A little over 1% of students preferred 

not to reveal their gender, and less than 1% of respondents identified themselves as 

“other”. 



What do the students prefer between Online and On-Site learning? 
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BBA

Both
1%

On-Site
72%

Online
27%

MBA

Both
1%

On-Site
73%

Online
26%

The majority of students ranked learnings from on-site classes high compared to 

online classes. 72% of total respondents ranked on-site classes over online classes. 

The distribution is similar for both graduate and undergraduate students. 73%  and 

72% of graduate students and undergraduate students respectively ranked on-site 

classes over online classes.  
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The majority of students ranked learnings from on-site classes high compared 

to Online classes. 73 % of total respondents ranked on-site learning over online 

sessions. The nuances were little different than the general picture if students’ 

work status and gender are factored in. Full-time working students ranked 

online classes over on-site classes; the number stood as 41 % of full time 

students are for Online classes compared to 35.27% for on-site classes. The 

case is similar for both female and male full time students; both the categories 

of students ranked online classes over on-site classes.  

Full time Student

Full time student currently not working

Full time student who are currently working

Student and part time working

0% 50% 100% 150% 200%

75%

25%100%

9.45%

33.86%

16.54%

40.16%

14.04%

37.64%

16.29%

32.02%

Male Female Other Prefer Not to Say



Who prefers what (by students work status)? 
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Full time Student

Full time student currently not working

Full time student currently working

Student and part time working

0% 40% 80% 120% 160%

25%

75%

10.71%

35.27%

17.41%

36.61%

14.63%

41.46%

13.41%

30.49%

Online On-Site Both

Students were divided into four categories on the basis of their work status: full time 

students, full time students with work experience and currently not working, full time working 

students, and part time working students. There is a clear distinction between full time 

students and full time working students; 37% of full time students ranked on-site classes 

over online classes, whereas 41 % of full time working students preferred online classes 

over on-site classes.



Reasons behind preferring online or on-site classes 
Undergraduate students chose online classes over on-site classes because: 

“Online classes make me less anxious and am being able to speak more easily 

and feel comfortable in this virtual classroom” 

“I d[on’t] k[now] but online classes has help me to form self esteem and 

confidence”  

“I feel online classes have proven more effective and interactive than the In-

class learning. Maybe online lacks the physical approach but it covers it up with 

instant and swift research that can be carried out during lectures” 

 

 

 

 

 

 

 

Graduate students chose online classes over on-site classes because: 

“I think my choice differs according to the subject. I prefer online classes for 

theoretical classes and in class classes for activity based classes.” 

“It allows the student to develop their interpersonal soft skills and make them 

more attentive as teachers may point out to anyone in the group and s/he is all 

on their own to answer those questions. Increases peer pressure in a positive 

way and engages all student in the session”  

“I mean there are obviously come challenges with the connection and 

sometimes there isn't an ease in communicating when voices are overlapped 

but since this is new this is preferable - for the time being. Emphasis on the 

time being. Definitely would want for normal classes to continue once all this is 

done with” 
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Undergraduate students chose on-site classes over online classes because: 

“I want on-site class!!! It's hard to learn, No learning experience, the classes 

seem to be for just completing the course/assignments. Group activities and 

interaction creates the learning environment which seems to lack in online 

classes” 

“Online class is boring” 

“The attention span is a lot more  on-site. High chances of cyber slacking is 

seen in online class” 

“In class it was really much easier to understand mathematics equations and 

procedures in online form. It is very very difficult to understand algebra and its 

activities. “  

“In-class is more effective because it is more interactive and also connects with 

classmates.” 

 

 

 

 

 

 

Graduate students chose on-site classes over online classes because: 

“In on-site discussions are more helpful i really don't understand in online 

classes whether google is interacting or the students”  

“I prefer on-site learning because there is a connection that may lack sometime 

in online classes. Also, due to a connection problem,  sometimes we may miss 

some important detail about the explanations and important notice” 

“On-site class enables me to wake up and walk out of home and meet friends 

and know them much better even after the class is over. Furthermore, when 

there are any issues we can simply visit the teacher staff room and get a 

solution.” 
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Motivation level of students to attend online classes 
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Highly Motivated

Motivated

Somewhat Motivated

Less Motivated

Not at all motivated

0% 22.5% 45% 67.5% 90%

BBA MBA

A 5 point likert scale was developed and used to examine the motivation levels of students to attend online classes,  to work in teams in online classes, and to participate in online 

classes. 

In terms of motivation to attend online classes, 40.84% of the students felt motivated, and 18.33% of students felt highly motivated . The distribution is very similar among BBA and 

MBA students. 7.72 % reported  they were less motivated and only 5.79 % reported they were not at all motivated. In combination they comprise 13.5% of the students. This 

percentage of students is below the somewhat motivated level. The somewhat motivated level is the neutral point in the scale, and was chosen by 27.33% of the students. 



Motivation level of students to attend online classes by student work status 
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Student motivation when investigated under the light of students’ work status produced interesting findings.  The types of statuses  were determined as full time Student, full time 

student with work experience and currently not working, student and full time working, and student and part time working. 

Among BBA students who also work part time, an overwhelming majority of 60% said they were motivated and another 20% said they were highly motivated. This came out strongly 

with MBA students, 50% said they were motivated and 16.67% said they were highly motivated. The remaining 33.33% said they were somewhat motivated. Absolutely no student 

reported they were less motivated  or  not at all motivated.  

Among full time students the motivation levels were similar to the overall motivation to attend and did not differ between BBA and MBA. 
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Motivation level of students to work in team 
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Student's motivation to work in teams in online classes concentrated around 

motivated in both MBA and BBA students. Among MBA students 20% said 

they were highly motivated. This was, however, lower among BBA students 

with only 16.96%. 13.45% of BBA students also reported they were less 

motivated to work in teams. Among MBA students less motivated and not at all 

motivated was only 5%  and 4.29 % respectively. 

We can conclude that among BBA and MBA students, motivation to work in 

teams is slightly lower in BBA students.



Motivation level of students to participate in classroom activities 
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Highly Motivated

Motivated

Somewhat Motivated

Less Motivated

Not at all Motivated
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MBA Female MBA Male MBA Prefer not to reveal

The level of motivation to participate in classroom activities in online classes was 

investigated based on gender. Among female students studying BBA,40.30% reported that 

they were somewhat motivated. Only around 17%students felt a lower level of motivation. 

Among BBA students who did not prefer to reveal their gender, 75% reported they were not 

at all motivated while the remaining 25%  said they were highly motivated. 

Among female students studying in MBA, 36.67% reported they were motivated while 

another 21.67% reported they were highly motivated. Only 11.67% reported that they were 

less motivated. Among male students studying BBA, 43% said they were motivated. Only 20% 

reported lower levels of motivation with equal distribution of 10% each in less motivated and 

not at all motivated. While not exactly, the trend was reflected closely among MBA students 

with the highest percentage at motivated and only 20.25% students reported lower levels of 

motivation.



How students perceive the level of interaction among classmates compared 
to on-site classes? 
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The respondents were asked to rate their perception of the level of interaction among 

classmates in online classes in comparison to that of on-site classes on a 5-point 

Likert scale. We found the response concentrated around interactive with 70% of the 

respondents rating interaction among classmates favorably. Almost 20%, however, 

found the class less interactive and almost 10% found it to be not at all interactive 

among the classmates in comparison to on-site classes.  

If we look at the perception of the respondents in this metric in terms of gender, most 

male respondents, 28%, found online classes to be interactive among classmates, 

while most female respondents 32%, found online classes to be somewhat interactive 

among classmates in comparison to on-site classes. There appears to be no 

significant difference in the perception of interaction among classmates between 

male and female respondents.  

Similarly, if we look at the breakdown of perception of interaction among  classmates 

by level, namely BBA and MBA, we found that while most MBA students, 32%, 

perceived interaction among classmates to be interactive, most BBA students, 31%, 

perceived it to be somewhat interactive.  

The intersection of gender and level also reveals positive perception of interaction 

among classmates in online classes in comparison to that in on-site classes. Most of 

the female BBA students, 38%, perceive online classes to be somewhat interactive 

among classmates, in comparison to on-site classes, while most of the male BBA 

students, 28%, perceive it to be interactive. Likewise, most of the female MBA 

students, 38%, perceive online classes to be interactive, while most of the male MBA 

students, 29%, perceive it to be interactive among classmates. 



How students perceive the level of interaction with their teacher compared 
to on-site classes by gender? 
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Highly Interactive

Interactive

Somewhat Interactive

Less Interactive

Not at all Interactive

0% 40% 80% 120% 160%

BBA Female BBA Male BBA Prefer Not to Reveal
MBA Female MBA Male MBA Prefer Not to Reveal The respondents were also asked to rate their perception of the level of 

interaction with the teacher in online classes in comparison to that in on-site 

classes on a 5-point Likert scale. Here, alike the perception of the level of 

interaction among classmates, we found the response skewed towards 'interactive' 

with 82% of the respondents rating interaction with the teacher favorably. Almost 

15%, however, found the interaction with the teacher to be less interactive and 3 % 

found it to be not at all interactive with the teacher in comparison to on-site 

classes.  

If we look at the perception of the respondents in this metric in terms of gender, 

most male respondents, 36%, found online classes to be interactive with the 

teacher, while most female respondents 39%, found online classes to be interactive 

with the teacher in comparison to on-site classes. There appears to be no 

significant difference in the perception of interaction with the teacher between 

male and female respondents.  

Similarly, if we look at the breakdown of perception of interaction with the 

teacher by level, namely BBA and MBA, we found that while most MBA students, 

44%, perceived interaction with the teacher to be interactive, most BBA students, 

32%, perceived it to be interactive.  

The intersection of gender and level also reveals positive perception of 

interaction with the teacher in online classes in comparison to that on-site 

classes. Most of the female BBA students, 34%, perceive online classes to be 

somewhat interactive with the teacher while most of the male BBA students, 35%, 

perceive it to be interactive. Likewise, most of the female MBA students, 52%, 

perceive online classes to be interactive, while most of the male MBA students, 

38%, perceive it to be interactive with the teacher in comparison to on-site classes.



Impact of classroom activities on students’ learning outcome 
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Student engagement is a challenging aspect on both onsite and online set up. 

The chart represents the positive impact of classroom activities such as group 

work and discussions on students' learning outcome in the online setting. 

According to the graph, the majority of the students 38.5% in both BBA and MBA 

feel a high impact of class-room activities in their learning process. Almost one-

fourth of the respondents in BBA and MBA stated moderate impact while below 

10% of respondents in both levels mentioned less impact. From the study it was 

found that over 20% of the students in both BBA and MBA perceived that class-

room activities have a positive impact in their learning whereas 6.43% of BBA 

and 2.86% of MBA students think there is no impact at all. 

Gender wise distribution reveals, more than one third i.e about 40% of the 

students both male and female in BBA and MBA firmly think class-room 

activities have a high impact on their learning. A slight difference is seen between 

male and female students in terms of moderate impact  while the difference is 

nominal when it comes to less or no impact in gender distribution.



How students assess their engagement in online classes? 
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We studied how students assess various forms of engagement in online classes, 

one of them being student to student engagement through tools such as Breakout 

Rooms, shared whiteboards, private chats and so on. We observed this metric 

based on level (viz. BBA and MBA), gender and the intersection thereof.  

The respondents assessed the level of student to student engagement in online 

classes on a 5-point Likert scale. The assessment of this metric is favorable with 

81% of the responses concentrated around engaging. However, 14% of the 

respondents assessed student to student engagement in online classes to be less 

engaging while 5% of them assessed it to be least engaging.  

A breakdown of the assessment of student to student engagement shows that 

most of both the MBA and BBA students, 37% and 33% respectively, assessed 

student to student engagement in online classes to be engaging. 

Similarly, we found that most of the male respondents, 37%, assessed student to 

student engagement in online classes to be engaging while most of the female 

respondents, 32%, assessed it to be engaging. An interesting observation among 

the female respondents is that an equal number of them assessed student to 

student engagement to be somewhat engaging.  

If we look at the intersection of level and gender, while most female BBA students, 

36%, assess student to student engagement in online classes to be somewhat 

engaging, most male BBA students, 39%, assess it to be engaging. Similarly, while 

most female MBA students, 38%, assess student to student engagement in online 

classes to be engaging, most male MBA students, 37%, assess it to be engaging.



How students assess student to teacher engagement in online classes? 
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Similarly, we studied how students assess student to teacher engagement 

through classroom discussions, non-verbal responses, annotations on slides, 

polls, quizzes and so on. We observed this metric, like we did student to student 

engagement, based on level (viz. BBA and MBA), gender and the intersection 

thereof.  

The respondents assessed the level of student to teacher engagement in online 

classes on a 5-point Likert scale. The general assessment of this metric is 

favorable with 86% of the responses concentrated around engaging. However, 11 

% of the respondents assessed student to teacher engagement in online classes 

to be less engaging while 3 % of them assessed it to be least engaging.  

A breakdown of the assessment of student to teacher engagement shows that 

most of both the MBA and BBA students, 36% and 39% respectively, assessed 

student to teacher engagement in online classes to be engaging. 

Similarly, we found that most of the male respondents, 39%, assessed student to 

teacher engagement in online classes to be engaging while most of the female 

respondents, 37%, assessed it to be engaging.` 

If we look at the intersection of level and gender, while most female BBA 

students, 40%, assess student to teacher engagement in online classes to be 

somewhat engaging, most male BBA students, 44%, assess it to be engaging. 

Similarly, while most female MBA students, 42%, assess student to teacher 

engagement in online classes to be engaging, most male MBA students, 38%, 

assess it to be somewhat engaging.



Student’s assessment of their participation in online versus on-site classes 
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The graph is based on student’s assessment of their participation in online classes over on-site 

classes. Around one-third of the BBA students i.e., 32.3% and 41.43 % of the MBA students 

evaluated themselves as active, while 33.33% of BBA and 30.7% of MBA students revealed 

themselves as somewhat active. Less than 10% of the students at both levels are found to be least 

active while 15.20% of BBA students and 11.43 % of MBA students assessed themselves as highly 

active in online over on-site classes. From a gender perspective, females are more active 

participants than male in MBA while it is the opposite in BBA with more male participation 

compared to that of females.



Technological difficulty expected by the students prior to the 
commencement of online classes 
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The graph illustrates the technological difficulty expected by the student prior to 

the commencement of online classes. Majority of the students i.e. 33.3% in BBA 

and 27.14% in MBA anticipated it to be somewhat difficult while 23.98% of the 

respondents in BBA and 20% in MBA thought it would be difficult. If we look into 

the ease and confidence, MBA students are relatively more comfortable with the 

online transition as 21.43% expressed no difficulty and 23.57% expected it to be 

less difficult whereas in BBA only 8.77% showed confidence. Overall, 13.8% of the 

BBA and 7.86% of the MBA students estimated high technological difficulties in 

the online classes. 

If we look into the gender-wise distribution, female students in both MBA and BBA 

expected more difficulties compared to the male students. 5.97% of female in BBA 

and 18.33% female in MBA projected the confidence against 11% male in BBA and 

22.78% male in MBA. Regarding the inconvenience, 14.93% female in BBA and 

13.33% female BBA anticipated the transition to be very difficult compared to 11% 

male and 3.80% male in BBA and MBA respectively.



Effectiveness of online classes in meeting learning preferences compared to 
on-site classes 
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MBA Female MBA Male MBA Other The survey also gathered responses of the students, on a 5-point Likert Scale, in terms of the 

effectiveness of online learning environments in meeting their learning preferences vis-a-vis on-

site classes. 77% of the respondents were on the effective side of the scale while 15% found the 

online environment to be less effective and 8% found it to be least effective in meeting their learning 

preferences vis-a-vis on-site classes.  

If we look at the distribution of this metric by level, we found that most BBA students, 38%, found 

the online environment to be somewhat effective while most MBA students, 38%, found it to be 

effective in meeting their learning preferences in comparison to on-site classes.  

Similarly, if we break this metric down in terms of gender, we found that most female respondents, 

42%, found online environment to be somewhat effective, most male respondents, 36%, to it to be 

effective, all respondents who identified their gender as 'other' found it to be least effective, and 75% 

of those who preferred not to reveal their gender found it to be less effective in meeting their 

learning preferences in comparison to on-site classes.  

Finally, an observation of the intersection between gender and level shows that while most female 

MBA students tied at 40% each at effective and somewhat effective, most male MBA students, 37%, 

found online environment to be effective and all of the MBA students who identified as 'other' found 

online environment to be least effective in meeting their learning preferences vis-a-vis on-site 

classes. Similarly, while most male BBA students tied at 36% each at effective and somewhat effective, 

most female BBA students, 43%, found online environment to be somewhat effective, and most BBA 

students who preferred not to reveal their gender found online environment to be less effective in 

meeting their learning preferences vis-a-vis on-site classes.



How comfortable are students with quantitative subjects in online classes 
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During the research, when the respondents were asked about their comfort 

level for  quantitative subjects (such as, economics, finance and algebra) in 

online classes, it was not surprising that most of the students reported that 

they were uncomfortable studying such subjects online. Previous studies have 

identified and examined some of the critical issues – communication, 

assessment, pedagogy, time management and technology, which affect the 

comfort and knowledge-delivery when the subjects go online (Ko & Rossen, 

2010; Limperos, Buckner, Kaufmann, & Frisby, 2015; Conaway, Easton, & 

Schmidt, 2005; Bassoppo-Moyo, 2006). Among the undergraduate students, 

around 40% of the responses suggested that they are uncomfortable and they 

feel difficulty studying quantitative subjects online. This only got worse 

when our study showed that in the graduate level, around 50% of the total 

responses agreed to the difficulty associated with studying quantitative 

subjects. Most of the students claim that because they have to write and then 

try to understand the steps necessary to solve and internalize the 

quantitative problems, the difficulty level is high because they don’t get this 

opportunity while learning such subjects online.



Advantages and disadvantages of online classes 

25 Students were asked about the advantages and disadvantages of online classrooms. Interesting responses from BBA and MBA were acquired. The responses from both 

levels were analyzed separately. However, all themes that emerged were common among both groups and have been compiled in a cluster chart as follows:

Advantages of  
Online classes

Time saving

Accessibility

Interaction and 
Engagement

Student Centered
Cost Effective

Enhancement of 
Technical Skills

Convenience 
and flexibility

Transportion 
Cost is saved

Familiarize with zoom,  Google 
Classroom and other virtual 
tools.

Use of various online tools- 
Kahoot, Menti, PearDeck, 
Google Jam Board etc.

Multitasking possibilities; 
online research and study at 
the same time

No morning wake up calls. 
High Attendance

Extra time is allocated for 
further discussions

Can arrange extra classes if 
required

Study from home

Course completion on time

No commuting ensures punctuality

Can access from anywhere 
with laptop and internet

Online course material and 
class recordings are readily 
available

Use of interactive tools by 
teachers and peers-flipped 
learning

Group discussions & Q/A 
sessions with teachers

Participation of shy students

Ensures students’ safety, no 
risk of COVID-19

Less intimidating, privacy is 
maintained

Productive use of lock down 
for knowledge creation and 
self learning

Personal development, 
higher task achievement
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Disadvantages of  
Online classes

Distractions

L a c k o f 
discipline

Low Motivation

I n e f f e c t i v e 

Communication

M i n i m a l 
Socialization

Difficulties with 
t e c h n o l o g y a n d 
interface

No face to face interaction

Human touch is missing. Less 
effective commitment

Adaptability struggle with new 
technology

Unable to use interactive 
t o o l s d u e t o l a c k o f 
technical know how

I n t e r n e t I s s u e s , l i m i t e d 
bandwidth, wifi-disruptions, 
erratic power cuts

Buggy internet connection 
disrupting the flow

Disturbances at home

Less attention span, high possibility 
of being zoned out

Unnecessary chats and 
multiple distractions-plug in 
social media, l istening 
music, playing games

Disengaged students, cyber 
loafing

Less creative lesson plan, 
more instructions

No experiential learning 
opportunity 

Difficulty to grasp class content due to 
communication barrier especially in 
quantitative subjects

L e s s i n t e r a c t i o n w i t h 
teachers, waiting time to 
communicate is high

L e s s i n t e r a c t i o n a n d 
engagement with peers

No networking and bonding
Monotonous and boring

Less accountable- faking 
about technical issues

Free loading in breakout 
sessions and group activities



How would you contribute to your online classes? 
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Students were asked how they have contributed to their online classroom. The 

responses from MBA and BBA were analyzed separately. However, all themes that 

emerged were shared among both groups and were categorized as things they could 

do before, during and after the class. Therefore, they are presented together under 

these categories.

Contributions After the classBefore the class

During the class

Providing feedback
Interacting on  

external platforms
Setting up study space

Fostering a 

positive mindset

Interacting with 

the professor
Being punctual Taking notes Making jokes



Contributions made before the class 
Students mentioned the set up they created in order to attend their online class as a 

contribution made by them. However, these responses were very rare. Vague 

statements like “being prepared” were reported, not much can be inferred from this. 

Judging from other longer responses it is assumed they meant the technical set up.  

“Putting a bit more effort to stay online, connected to the zoom session. Blocking 

time for classes to avoid family members interrupting.” 

- BBA Student 

“Created myself a regular study space and staying organized” 

- MBA Student 

“I would like to contribute by making a  peace environment at home and dressing 

up as we used to do for attending classes.” 

- BBA Student 

“I tried to attend classes no matter the quality of internet. asked neighbor for wifi 

password during load shedding”BBA Student Something that was exclusively 

mentioned by MBA students was ‘fostering a positive mindset’ about Online 

classes. 

Involving class actively and should mind makeup to adjust and cope up with the 

current scenario. 

- MBA Student 

I have tried to participate in the classroom with a positive mindset and tried to 

learn as much as possible. 

- MBA Student 
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Contributions made during the class 
Majority of the answers in the survey were about being interactive with the 

professor. Some framed it as asking and answering questions and participating in 

discussions.  

“By interacting with the lecturer and asking questions”   

- BBA Student 

“In addition to interacting with the professor, students answered that their 

contribution was being disciplined. Students also mentioned the use of appropriate 

tools within the Zoom or other platforms. Some students also reported that they 

encouraged their classmates to be more participative during the class, especially in 

breakout sessions. Apart from these, being punctual was mentioned as well.” 

- MBA Student 

“I am never late to class and try asking questions to make the session more 

engaging. During breakout sessions, I include everyone's opinions and encourage 

everyone to speak.” 

- MBA Student 

“Effectively using applications like Kahoot. Clearing doubts between each quiz 

question is an effective way to clarify our doubts and improve our understanding on 

the particular topic.” 

- BBA Student 

“Being on time in a proper appearance will obviously make a huge impact on the 

effectiveness of the online classes.” 

- MBA Student 

“Tbh(To be honest), I haven't been properly engaged in online classes. I still do feel 

nervous about the whole class scenario but yeah,  in group discussions ...and 

privately chatting with teachers has really improved my way of thinking.” 

- BBA Student 

Apart from interaction and punctuality, another major theme among the responses 

can be about taking manual notes. These were only a handful of responses but were 

seen in both BBA and MBA students.  

“I try to be as attentive as possible and take manual notes.” 

- BBA Student 

“Note taking helped me to ask for confusion related to assignments.” 

- MBA Student 

Perhaps, an interesting revelation in the research is about students making jokes in 

the class. Both MBA and BBA students responded that they would want their classes 

to be a little more informal.  

“Teachers should be more friendly rather than being strict like in nursery classes” 

- BBA Student 

Some expressed disdain over how “tedious, mundane and boring” some classes could 

get.  In this sense, students said their effort to “share a joke” was to “wake up the class”. 

This they believed was their contribution. 
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Contributions made after the class 

Though very responses could be categorized under this theme, they are nonetheless crucial. These were about participating in Online platforms outside the classroom, and providing 

feedback about the class. 

“(I ) use Google classroom and Facebook groups to address class related tasks and queries while offline.”  -BBA Student 

“Providing Feedback”  -MBA Student 

“Interact often, provide necessary feedback.”  -MBA Student 

“I have been interacting with professors and TA on regular basis whether that be in phone calls or social media”. -MBA Student 
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Factors that obstruct students’ online learning experience  
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The Word Cloud above illustrates the relative frequency of the responses of the students when we asked them to enlist the major factors 

that obstructed their online learning experience. Internet connectivity, power supply and technical issues were predictably the most 

recurring concerns raised by the respondents. Another major factor that obstructs their learning is the insufficiency of the level of 

interaction that they perceived. Similarly, some students expressed a general discomfort with online classes, particularly with mathematical 

courses. Some students stated that boredom, distractions and frustration also adversely impact their learning experience. Being asked often 

to turn their cameras on during the class was also suggested as a deterrent to their learning experience by a few respondents.
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Overall rating of online classes 
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0% 12.5% 25% 37.5% 50%

BBA MBA

Students were asked to rate their online learning experience so far on a ten point 

scale. There is no significant difference in students’ rating of their experience 

between MBA and BBA students. The students’ work status also did not make any 

major difference. 

The majority of the responses were concentrated towards favorable ratings.



Would students be willing to recommend online classes?  
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Yes

Don't Know

No
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BBA Female BBA Male BBA Prefer Not to Reveal
MBA Female MBA Male MBA Other
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MBA Female MBA Male MBA Other
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BBA Female BBA Male BBA Prefer Not to Reveal
MBA Female MBA Male MBA Other
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The survey studied whether the respondents, given their own experience with online classes, would be willing to recommend online classes to others. We found that 52% of the 

respondents would, 17% would not and almost 30% ‘did not know’ whether they would recommend online classes. If we consider the distribution of willingness to recommend by 

the level in which the respondents study, we found that MBA students are more likely to recommend online classes to others than BBA students. 57% of the MBA students among 

the respondents would recommend online classes while the corresponding figure for the BBA students is 49%.  

We also observed the distribution of the willingness of the respondents to recommend online classes by their work status. The survey had categorized students' work status into four 

groups, viz. full time student; full time student with experience and currently not working; student and full time working; and student and part time working. We found, in line with 

our expectation, that respondents of the 'student and full time working' category were most likely to recommend while full time students were most likely to not recommend online 

classes to others. Similarly, among those who responded that they would recommend online classes, full time working MBA students take the largest share (28 %) while full time 

BBA students with experience but currently not working take the smallest share (3.7 %). Likewise, among those who responded that they would not recommend online classes, full 

time BBA students take the largest share (35 %) while part time working MBA students take the smallest share (3.7 %). 



The Way Forward  
This study found that on the metrics of levels of engagement among students and 

with the teacher, motivation to attend classes and participate in activities, and 

perception of the level of interaction among students and with the teacher in 

comparison to on-site classes, the majority of the students assessed online classes 

favorably. This favorable assessment, we believe, reflects in the fact that more than 

half of the students responded that they would recommend online classes.  

While this study shows that online classes can be favorably perceived by students, 

conclusive claims in this direction can be made only with a comprehensive study of 

students’ perception of online classes across different colleges and universities in 

Nepal that transitioned to online classes following the crisis. This study, in this sense, 

can be a stepping stone for future research in this direction. Similarly, we found that 

there is ample scope for future research on students’ assessment of engagement and 

interaction in online classes across various courses and various disciplines. 

35


	Researchers
	Background
	Who were the respondents?
	What do the students prefer between Online and On-Site learning?
	Who prefers what (by students work status)?
	Reasons behind preferring online or on-site classes
	Motivation level of students to attend online classes
	Motivation level of students to attend online classes by student work status
	Motivation level of students to work in team
	Motivation level of students to participate in classroom activities
	How students perceive the level of interaction among classmates compared to on-site classes?
	How students perceive the level of interaction with their teacher compared to on-site classes by gender?
	Impact of classroom activities on students’ learning outcome
	How students assess their engagement in online classes?
	How students assess student to teacher engagement in online classes?
	Student’s assessment of their participation in online versus on-site classes
	Technological difficulty expected by the students prior to the commencement of online classes
	Effectiveness of online classes in meeting learning preferences compared to on-site classes
	How comfortable are students with quantitative subjects in online classes
	Advantages and disadvantages of online classes
	How would you contribute to your online classes?
	Factors that obstruct students’ online learning experience
	Overall rating of online classes
	Would students be willing to recommend online classes?
	The Way Forward

